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AgendaAgenda

• Review the Demand-driven vision

• Overview of Workforce3 One web space

• Overview of Career Voyages web site

• Overview of CareerOneStop Tools
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Demand-Driven VisionDemand-Driven Vision

Goals:  
Prepare workers to take advantage of new 
and increasing job opportunities in high-
growth, high-demand and economically 
critical industries.  
Economic Development

Foundation:
Strategic Partnerships: public workforce 
system, business and industry, education and 
training providers. 
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The Vision: Create a Demand-
Driven System

The Vision: Create a Demand-
Driven System

Knowing where the jobs are – both new jobs 
and current jobs that may be changing
Knowing the skills and competencies
necessary to do those jobs
Understanding the labor market context
Strategic investment of $15 billion public 
workforce system resources
Working collaboratively with business and 
training providers to develop workforce 
solutions
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Demand-Driven VisionDemand-Driven Vision

• Industry defines the workforce challenges and 
identifies skill sets and competency models

• Educational institutions and training 
providers assist in developing competency 
models and curricula against industry 
competency models

• Public workforce system accesses human 
capital and places trained workers in jobs
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How is this approach different 
from the past? 

How is this approach different 
from the past? 

• Begins with analysis of the economy and the 
labor market and not with individual participants or 
target populations
Views the public workforce system as a solutions 
tool to address labor and skill shortages through 
outreaching to untapped labor pools and training for 
growth occupations.   
Looks to business, industry, and economic 
development entities as partners in workforce 
development, not just customers
Expects Public Workforce Investment System to 
become catalysts in the community to address the 
workforce needs of local employers.
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High Growth Job Training High Growth Job Training 

http://www.doleta.gov/BRG/JobTrainInitiative/
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Workforce3One: IntroductionWorkforce3One: Introduction

Workforce3One is a Web space designed to aid 
the public workforce system in transforming 

into a demand-driven system. 

This Web space is a product of the partnership between ETA, the National 
Association of Workforce Boards, and the Center for Employment Security 

Education and Research (CESER), which is the 501c3 affiliate of the National 
Association of State Workforce Agencies.  
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Workforce3One: MissionWorkforce3One: Mission

• Build Awareness
– Resources to enhance awareness and service delivery 

• Build capacity
– Products and tools that promote the establishment of a demand-

driven public workforce system

• Share information
– Information-sharing platform for practitioners in the public 

workforce system and other key stakeholders
– Collaborative communities in which communities with similar 

interests can connect and share knowledge
– Self-paced and real-time learning events designed to teach 

build skills and assist in implementing demand-driven strategies
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Workforce3One: BenefitsWorkforce3One: Benefits

• Opportunity to highlight projects you 
are working on or that you become 
aware of 

• Flexible formats

• Opportunity to connect to and learn 
from regions, states and local areas
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Key FeaturesKey Features

• Communities
Workforce Investment System
Employers
Educators
Economic Development

• Customizable Homepage

• Learning Products

• Assessment Tool 

• Research & Information
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Quick Start Action PlannerQuick Start Action Planner
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Workforce3 One: Features
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Skill BuildingSkill Building

“Live” Web 
Conferences

Self-paced e-learning
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Building Early Awareness: 
Products designed for first steps

Building Early Awareness: 
Products designed for first steps

Demand-Driven, Quick Start Action Planner:

A simple, self-administered planner to help leaders 
examine their current System and plan for areas of 
opportunity to advance demand-driven promising 
practices.
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Content GuidelinesContent Guidelines

Content is useful and relevant to site’s audience

Materials reflect ETA’s demand-driven vision

The submission can “stand-alone”

Contains author and date

Content is non-commercial
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Next Steps:  Next Steps:  

Highlight Your Achievements
• Add Content

o Grantee products and success stories
o Innovative national/state/local initiatives 
o Examples of strategic partnerships
o Best demand-driven practices

• Spread the Word
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Workforce3One: QuestionsWorkforce3One: Questions

OWI Capacity Building Workgroup: 

• Robin Fernkas:
– Fernkas.Robin@dol.gov

• Rebecca Livingston:
– Livingston.Rebecca2@dol.gov

• Kim Stein:  
– Stein.Kimberly@dol.gov

• Kevin Thompson:
– Thompson.Kevin@dol.gov

mailto:Fernkas.Robin@dol.gov
mailto:Livingston.Rebecca2@dol.gov
mailto:Stein.Kimberly@dol.gov
mailto:Thompson.Kevin@dol.gov
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www.careervoyages.gov



22

Career Voyages: 
www.careervoyages.gov

Career Voyages: 
www.careervoyages.gov

Career Voyages 
supplies current 
workforce data 
regarding career 
options available for a
young adult audience
(primarily 14-25 years 
of age).

Career Voyages is driven in part by the work done in 
the High Growth Job Training Initiative and seeks to 
acquire content already created or desired by high 
growth industry stakeholders.
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The audience 
groups served 
by Career 
Voyages are 
front and 
center.

High Growth 
industries are 
prominently 
displayed in 
the left hand 
menu bar.

Career VoyagesCareer Voyages
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Other 
resources, 
including 
special 
initiatives 
round out the 
left hand 
navigation 
bar.

Finally, the full range educational pathways to a good 
career are presented at the bottom.

Career VoyagesCareer Voyages
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Career VoyagesCareer Voyages

Each industry 
has a search 
function that 
allow you to 
locate 
programs in 
your area. 
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www.careerinfonet.org
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America’s Career InfonetAmerica’s Career Infonet

Purpose: A web-based resource for making 
informed career choices
What Career InfoNet can do for you:
– By Audience: Jobseeker, Student, Workforce Development 

Professional, Business
– By Career Development Process: Assess your Options, 

Find Education and Training, Find a Job, Grow your own 
Business

3 Major Content Areas:
– Labor Market Information: Occupation, Industry and State 

Information
– Career Tools:  12  Tools for Career and Business Decisions
– Career Videos: Career, Industry, Work Options and Ability 

Videos
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America’s Career InfonetAmerica’s Career Infonet

Labor Market Information: Occupation Information

• Occupation Profile: Users can customize occupation reports 
with relevant ACINet and external resources.

• Fastest-Growing Occupations
• Occupations with Most Openings
• Occupations with Largest Employment
• Occupations with Declining Employment
• Highest-Paying Occupations
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America’s Career InfoNetAmerica’s Career InfoNet

Labor Market Information:
Industry & State Information

• Industry Trends: Choose an industry and create a customized 
report. Available details include wages and employment trends.

• Industry Profile: Find information about an industry sector or 
subsector including trends.  Link to “Career Guide to Industries”.  

• State Information: Find state labor market information and 
resources, including links to education, cultural, and recreation 
resources.
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America’s Career InfoNetAmerica’s Career InfoNet

Career Tools
Interactive tools for career, education, and business decisions

Certification Finder             Employability Checkup          
Employer Locator Financial Aid Advisor           
Scholarship Search              Job Description Writer
Licensed Occupations          Career Resource Library     
Career Exploration Reading Room                       
Resume Tutorial                  Skills Profiler
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America’s Career InfoNetAmerica’s Career InfoNet

Career Videos
ACINet includes a variety of different types of videos

• Cluster and Career Videos: Types of work people do in 
nearly 450 careers and videos for the 16 career clusters

• Industry Videos: Videos for specific industries like Health 
Service and Insurance

• Work Option Videos: Specific types of work like 
apprenticeship, on-the-job training and non-traditional

• Ability Videos: Videos about abilities used in certain types of 
work 

Users can also download videos in QuickTime and Mpeg formats.
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www.servicelocator.org
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• ASL contains info 
on:

• 15,707 local offices
• 2,000 

comprehensive One-
Stop Career Centers

• 1,200 community 
colleges 

• 5,500 local literacy 
program offices

America’s Service LocatorAmerica’s Service Locator
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• The number of 
providers listed in ASL 
increased by 10% in the 
last year.

• The number of visits 
and searches have each 
increased by 25% during 
the same period.

• ASL also includes links 
to state web pages and 
phone numbers as well 
as an array of services 
and options of interest 
to job seekers and 
employers.

• The same information 
is accessible via our 
Toll-Free Help Line in 
over 150 languages. 
1-877-US2-JOBS

America’s Service LocatorAmerica’s Service Locator
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Features 
♦Search for a Service

• Workers: Finding work, dealing with job loss, getting skills, education and 
aid, workshops, career planning 

• Youth: Finding work, summer opportunities, aid availability, career 
planning, getting skills and  training, workshops

• Businesses: Recruiting employees, workshops, business information 
resources (WOTC, UI, EEO, ADA, LMI)

♦ Find a One-Stop or other Career-Related Facility
• Get maps, driving directions and information about services offered

♦ Browse Web and Phone Directories
• Web links and phone numbers for state-specific information and offices, 

such as UI benefit information
• Selected state public assistance and advocacy offices
• Links to find local organizations and information

America’s Service LocatorAmerica’s Service Locator
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America’s Service LocatorAmerica’s Service Locator

Search for:
Your 

Nearest    
One-Stop 

Office

Community 
Colleges

& More!
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www.ajb.org
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America’s Job BankAmerica’s Job Bank

Job Seekers
• Use It Anonymously
• 5 Job Search Methods
• Establish an Account 

for Advanced Features
- Job Scout
- Save Resumes 
- Save Cover Letters
- Manage Contacts
- Save Web Links

Businesses
• Post Unlimited Job 

Listings
• Search Resumes
• Resume Scout
• Manage the Account

- Update Job Listings
- View # Hits on Jobs
- Update Resume Scout
- Save Resumes
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America’s Job BankAmerica’s Job Bank

New Features on AJB

Navigation:
- Fewer Clicks 
- More Choices

Changes based on:
- Employer and Job Seeker Comments
- Third Party Usability Studies
- Input from the States and U.S. DOL
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Questions?Questions?

Questions?

Contact information:

Harvey Ollis

Ollis.harvey@dol.gov

202-693-3699

mailto:Ollis.harvey@dol.gov
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Thank You!Thank You!

www.workforce3one.org

http://www.workforce3one.org/
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