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ATTACHMENT 7-E
SAMPLE PAGE FROM GENERAL STATE ONE-STOP

MARKETING BROCHURE:  “CONNECTICUT WORKS:
OUR BUSINESS IS JOBS”
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ATTACHMENT 7-F
SAMPLE FROM EARLY MARKETING BROCHURE FOR
THE STATE OF OHIO:  “ONE-STOP CAREER CENTER
SYSTEM:  BRINGING JOBS AND TRAINING TO YOU”
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ATTACHMENT 7-G
SAMPLE PAGES FROM BALTIMORE MARKETING

BROCHURES TARGETED TO EMPLOYERS:  “EMPLOY
BALTIMORE” AND “MAY THE WORKFORCE BE WITH

YOU”
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ATTACHMENT 7-H
SAMPLE PAGE FROM LOCAL MARKETING

BROCHURE:  “WELCOME:  MINNESOTA WORKFORCE
CENTER, BLAINE, MINNESOTA”
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ATTACHMENT 7-I
SAMPLE PAGE FROM BROCHURE FOR THE CITY OF

SAINT PAUL WORKFORCE CENTER:  “WORKING
TOGETHER…BUILDING SAINT PAUL’S WORKFORCE”
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